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摘  要 
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    In the early 20's of last century, the Ye Guoqing professor of history at Xiamen 
University conducted research on the question of the origin of the Huidong area of 
married women stay home custom. With the further prosperity of academic research, 
the last century 80 's, Hui Annv also re mining, research of this period mainly tend to 
anthropology, folklore. In 2006 May, Huian female costumes with the approval of the 
State Council was included in the first batch of national intangible cultural heritage 
list, the opportunity to study heat Huian culture to upgrade again and continues today. 
With the commercial civilization and economic globalization is bringing the world 
unified process intensifies, the traditional culture of Huian has been a strong challenge 
to modern pop culture, through the investigation found that the local people under the 
age of 35, barely dressed in traditional costumes, the weakening of the costume 
culture phenomenon should be taken measures to rescue and protection of cultural 
heritage, in order to reduce the loss. 
In the knowledge economy and the post industrial era, the cultural and creative 
industry is fully deserve sunrise industry. The rise of cultural creativity industry, is the 
inevitable result of the optimization and upgrading of industrial structure. UNESCO 
think creative industries contains cultural products, cultural services and intelligent 
property right three items. In Huian local, with the development of the times, more 
and more entrepreneurs choose to the unique local culture as a basis for Huian women 
to start their own business in Huian, the cultural background, to develop tourism, 
photography, sculpture, model, clothing, handicrafts and so on a number of 
characteristics of cultural and creative industries, spread to the local economy and the 
development of Huian female culture has played a positive role. 
In Huian the traditional culture facing the era of today, the development of 
cultural and creative industries should be a protection and development of Hui Annv 
culture, effective inheritance and effective way of Huian female culture. This paper 
first reviews the previous research, through depth interviews and field visits, and 

















development environment, problems, methods for text analysis of visual transmission 
of cultural and creative industries in Huian women were combing, to explore the 
cultural and creative industries in Huian female vision in the process of 
communication problems, finally found the previous research on the problems in the 
corresponding strategies. 
"Intangible cultural heritage", we need to inherit and protect, explore the 
development direction of Huian female culture in the face of cultural and creative 
industries the opportunity and challenge of the strategy and development, not only can 
better inheritance and protection of Huian female culture, make it in to the local 
economic development and enhance their social influence, more protection for other 
domestic "intangible cultural heritage" is a certain reference. 
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